
MARKET LABEL AND PACKAGE

AMY SPENGLER

DSGN341 | PROJECT 1



TH
E 

IN
TR

O
DU

CT
IO

N

MARKET AND LABEL PACKAGE | PROCESS BOOK

THE PROJECT BRIEF
Choose an existing food or non-food item to redesign or create a new 
product to launch under an existing brand. It will be targeted towards 
a specific audience each designer will create. The product will be 
distributed in at least one of three marketplace types found in the 
description below. 

An example of a well known and appropriate target audience is college 
students; however, within that broad demographic exist more specific 
groups. Define key characteristics of your sub demographic to create a 
more targeted audience persona/profile.
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CURRENT AUDIENCE PROFILE

DURACELL coppertop AA batteries are an alkaline 
battery used to power everyday household items. This 
brand has become well-established in the US, having 
been around since 1970. Price: $3.50.

This product is sold practically everywhere, including 
campus markets, convenience stores and gas stations, 
and larger general stores (Walmart, Target, etc). I found 
this current product at the Miller Market at WWU. 

The current user audience includes anyone ages 8 and 
up. They most likely have interests in some form of 
technology: gaming, tools, toys, entertainment, etc. 
If you have used technology, you have probably needed 
to buy batteries at some point.

Everyday items: flashlight, TV remote, game controller, 
wall clock, wireless mouse, battery-powered toys, baby 
monitor, older model cameras, etc.
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CONTAIN AND DISPENSE

PROTECTION AND TRANSPORTATIONEVOKE TRUST

ATTRACT ATTENTION
The package says batteries in a small font in the 
bottom-right corner but relies on brand name and 
visual of batteries to be identified from far away. Main 
emphasis on unused shelf life.

The packages has a perforated tab on the back 
for ‘resealable entry’. This is unnecessary for a 2 
pack*. Back is also flimsy, does not stack well and 
unnecessarily large surface area to fit excess info of the 
battery manufacturing.

[*Note: Duracell AA batteries do come in a variety of 
packs (2pk, 4pk, 8pk, 16pk, etc)]

Keeping batteries in original packaging may be used to 
identify unused batteries at home. The back is rather 
flimsy. Does not stack well at all. People may not keep 
battery in original packaging even though it says to do it.

A well-established brand. The simple color blocks, 
graphics, and bold font make the packaging feel 
generally stable. However, the quality of the packaging 
takes away from that built trust. 

It did stand out somewhat in the market; however, it 
was the only brand of battery there and in a section 
of generic non-food items. No products available to 
pair with (mostly likely a quick grab for a product you 
already have).
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THE MAIN COMPETITORS ENERGIZER | RAYOVAC | AC DELCO

OVERALL COMPARISONCOMPLAINTS FROM AN ACTUAL BUYER

The actual campus store I found the batteries in had 
no competing brands but here are examples of mostly 
known brands that are found in other stores.

ENGERGIZER is DURACELL’s strongest competitor 
having been making alkaline batteries since 1959. It 
is also one of the main well-established brands in the 
USA, appearing in commercials on television. 

Personally, RAYOVAC and AC DELCO are less 
recognizable and less present in commercial and 
television advertising. RAYOVAC started creating AA 
alkaline batteries later in the game in 1995.

When it comes to batteries, features such as brand 
recognition and advocacy have importance effect on 
purchase choice of product.

Note: DURACELL batteries are uniquely known for their 
coppertops (in comparison to other AA battery brands).

When it comes to packaging comparisons, there isn’t 
much to say. As mentioned previously, most if not all 
AA battery packagins has the same style and a very 
similar format: they show the batteries, the brand name, 
an abstract pattern (usually relating to power), and use 
colors like oranges or blues.

The actual process of getting the batteries out is quite 
difficult. I even heard from one classmate she often 
shakes and bangs the package to get the batteries out 
and said she currently had batteries rolling around in 
her drawer. Safe to say, the current packaging is too 
unreliable across all battery brands.

Currently, all AA battery brands package their materials 
in this type of packaging: A plastic cover over the 
batteries connected to a flat piece recycled card paper 
and a perforated tab on the back. 
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THE GAMER DEMOGRAPHIC
A sub demographic worth exploring is technology-
interested gamers around high school/college age 
(15-30). Make packaging more sleek and modern 
while keeping the same boldness of the brand. Look at 
gaming design brands and trends for inspiration. Keep 
selling at same stores but paired more closely with 
entertainment items/section of stores.

Keywords: Power, electric, modern, sleek, aesthetic, 
reliable, sturdy, strong, fast, efficient, durable.
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HISTORY OF GAMING AND BATTERIES
WIRED CONTROLLERS

This demographic has had an interesting relationships 
when it comes to batteries and their devices. Batteries 
were not considered when game consoles and 
controllers first came out since they had wires that were 
directly connected to the console. (1972-2005)

WIRELESS (BATTERY) CONTROLLERS

As time progressed, users had a demand for an 
untethered gaming controller. Wireless controllers 
allowed gamers control of their environment. They 
could sit on the couch, lay on their bed, and even 
stand without having to be a certain distance from the 
console. Some of the first wireless controllers to use 
AA batteries were the Xbox 360 controllers (2005) and 
Wii motes (2006). Old handheld game devices such 
Gameboy (1989) and Gameboy Advance (2001) also 
used AA batteries.

CURRENT TRENDS

Naturally, the gaming market has geared toward using 
a more sustainable and rechargeable battery source. 
All modern handheld gaming devices use a charger. 
PS4 and Nintendo pro controllers also use rechargeable 
batteries that require a charger.

A FEASIBLE MARKET

I decided to keep these trends in mind as 
I progressed into the gamer demographic. 

Even though the need for AA battery 
power is declining in the gaming market, 
there are still major brands that rely on 
them and an area of gaming we haven’t 
looked at: computer gamers.

One of the largest consoles gaming 
platforms still relies on AA batteries to 
charge their controllers: Xbox. They 
do not recommed using rechargeable 
batteries in their controller.

Computer gamers often use wireless 
mouses and headsets which certain 
products use AA batteries. Gamers still 
enjoy the convenience of being able to 
switch out batteries quickly and keep 
gaming instead of having to plug in 
their controller and wait for the charge 
to return. Sometimes, they could play 
with it plugged in but this defeats the 
convenience of wireless controllers.
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NOTES AND FUTURE CHANGES MOODBOARD
- Current packaging unreliable and not durable;

- Sell more batteries together for future audience;

- Longer lasting container (implies durability and lasting 
shelf life of product);

- Container should be aesthetically pleasing and easily 
stored in case they need batteries immediately;

- In a larger container, batteries should also be easily 
accessible and resealable; 

- Focus on quality of materials and execution of form.
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Based on my previous notes and knowledge gained 
from my research, my direction focused more on 
package redesign than a whole new rebranding for 
DURACELL batteries.These sketches explore different 
forms that were meant to ease the access of actually 
retrieving the batteries from the packaging. 
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After sketching, this was the initial step of creating a physical mockup 
of our packaging. I brought multiple variations and directions for class 
to receive feedback before choosing a specific direction.

I focused on the opening 
concept and also how to 
group batteries together.
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I decided to go with the packaging that had a simple and sleek cutout 
which the feedback from my classmates said it felt “techy” (the 
direction I wanted to go in for my demographic). 

Instead of going straight to a digital platform for iterations of design, 
I decided to look at the information already on current battery 
packaging, find out what is needed and what should be excluded, and 
plan my information placement on a physical paper prototype of the 
new packaging.
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N PAPER DIELINES, PLANNING, AND RESIZING (CONT.)

I printed out multiple dielines, took measurements of batteries for 
packaging, created dielines until I found a decent size (with the 
appropriate weighted paper) and then planned my design and 
placement of information.

The first to-scale prototype 
had wrong dimensions for 
the outer box sleeve.

One made with regular 
printer paper and one 
folded with a thicker 
cardstock.
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N PAPER DIELINES, PLANNING, AND RESIZING (CONT.)

Once I found the perfect size for my materials and product, the final 
planning for the refined prototype began.
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DURACELL’s branding already has a strong, bold and 
powerful look to it. Instead of spending time creating 
patterns or photos, I focused on the form, function, and 
placement of my design. 

Combined with honest materials, this allowed my 
packaging to stand out.
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CAUTION
May explode or leak, and cause burn injury, if

recharged, disposed of in fire, mixed with a 

different battery type, inserted backwards or 

disassembled. Replace all used batteries at 
the same time. Keep in original package until 

ready to use. Do not carry batteries loose in your

pocket or purse. Do not remove the battery label. 

GUARANTEE
If not completely satisfied with this alkaline 

battery product, call 1-800-551-2355
(9:00 AM-5:00 PM EST). DURACELL

guarantees these batteries against defects in

materials and workmanship. Should any device

be damaged due to a battery defect, we will 

repair or replace it at out option.

AA
16

AA
16
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The materials and physical design made for 
beautiful packaging. The packaging had a fun 
interactive and hands-on feel gamers would 
appreciate.

Overall, it was a huge improvement among battery 
packaging, but the main appeal toward the gamer 
demographic was lost. 
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CAUTION
May explode or leak, and cause burn injury, if 

recharged, disposed of in fire, mixed with a 

different battery type, inserted backwards or 

disassembled. Replace all used batteries at 

the same time. Keep in original package until 

ready to use. Do not carry batteries loose in 

your pocket or purse. Do not remove the 

battery label.  

GUARANTEE
If not completely satisfied with this alkaline 

battery product, call 1-800-551-2355 

(9:00 AM-5:00 PM EST). DURACELL 

guarantees these batteries against defects in 

materials and workmanship. Should any 

device be damaged due to a battery defect, 

we will repair or replace it at out option.

A NEW WAY TO OPEN
With the new drawer box packaging, 

accessing your batteries is super easy. Put the 

box on its side DURACELL facing up and use 

the ribbon as a handle. Never worry again 

about a dying controller during the final boss.

Game away. No worries. WeÕll be your tank.

POWER UP WITH YOUR FAVES
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I didn’t want the packaging to become too cluttered and cliché in my 
goal to to target gamers. Instead, I added fun subtle touches such as 
clever phrases relating to gaming and common compatible gaming 
product brands, as well as a complementary electric green color.
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An important thing I had to take into consideration when I was designing 
is that my packaging has two stages of interaction with the customer: 
in-store display and at-home storage and opening. For in-store display, 
they would be located near gaming products/entertainment.
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The package is small enough to be stored nearby for easy access, holds 
a good amount of batteries and would look great on any shelf.
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Reflecting back on this process, I am quite pleased with the end result. 
I created a powerful, sleek packaging that solved the form and function 
issues among current battery packaging. If I were to keep working on 
this, I would want to further improve the clarity of how you open the 
package and advertise the type of battery even further. Thank you!


